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Special
TYPE 1 DIABETES

Beyond searching for a cure, JDRF aims to
improve the lives of people with T1D

The JDRF mentor program connects people who are living in the same area and can relate to the challenges of
living with T1D. SUPPLIED
o say a diagnosis of type
1 diabetes (T1D) is lifechanging is an understatement. This disease never takes a
break. It affects people of all ages,
24 hours a day, and it stays with
them for the rest of their lives.
For the newly diagnosed, a
confirmation of T1D can trigger a
variety of feelings, including anger,
sadness, guilt or fear. According
to JDRF (formerly the Juvenile
Diabetes Research Foundation)
there is help. The organization is
committed to improving the lives
of all people affected by T1D.
“Through the JDRF outreach
program, we offer tools and resources to individuals living with
T1D, addressing the needs and
challenges for the various ages and
stages of life. We have information
for newly diagnosed families and
individuals, resources about sending children with T1D to school
and a recently updated toolkit for
adults who are newly diagnosed
or have been living with T1D for
many years,” says Dave Prowten,
JDRF Canada’s president and CEO.
There is a lot to learn for people
who are newly diagnosed, says
Mr. Prowten. An important part of
managing T1D involves monitoring
blood glucose levels on an ongoing
basis and administering insulin
to keep them in a normal range.
It helps when family members,
friends, teachers and others who
are in close contact with those living with T1D also understand the
disease.
JDRF offers tools and resources
to ensure people at all ages and
stages of T1D have what they need

JDRF’s toolkits are available for
people who are newly diagnosed or
are already living with T1D. SUPPLIED

to manage and cope with the disease. With the Bag of Hope, JDRF
offers a program that provides
support and information for families and children who are facing
T1D for the first time. This toolkit
includes information for parents
and children, addressing the challenges they may be facing during
the initial stages of diagnosis and
as they grow with T1D.
Mr. Prowten adds most parents are comfortable with having
their children spend their day
in a school setting, in the care of
teachers and school personnel, but

families of a child with diabetes
know that the day-to-day effort of
dealing with the disease is intensive and requires a lot of vigilance.
And the slightest error can have
serious consequences.
“Any parents might be worried
about their child starting daycare
or school, but when our daughter
was diagnosed with T1D when she
was 17 months old, those worries
definitely increased,” says JDRF
supporter Daniel Tolensky. “You
always want to be there to protect
your children and make sure they
are all right. Having resources
and support available makes the
transition much less stressful and
helps put your mind at ease.”
JDRF understands the importance of providing quality care
for children with T1D in schools.
Responding to requests from
concerned parents, the organization initiated the development
of a School Advisory Toolkit with
contributions from JDRF volunteers and families of children
living with T1D.
Facing a T1D diagnosis is never
easy and learning about having
diabetes as an adult brings its own
challenges as people often don’t
know much about the disease and
don’t expect this diagnosis. Most
adults already have many daily
responsibilities to meet – they may
feel that diabetes is getting in the
way. JDRF’s adult toolkit provides
resources for both the newly diagnosed and those that have been
living with T1D for for some time.
While these toolkits offer
practical solutions to living with
T1D, sometimes there are emo-

tions and concerns that cannot be
effectively addressed by reading
materials. JDRF’s mentor program
provides one-on-one support and
the additional benefit of personal
connections.
“It helps to know that others
understand how you feel,” says
Sandy Rutherford about her experience of connecting with a JDRF
mentor. “When my daughter was
diagnosed, we went through various stages and challenges adapting
to life with T1D, and our mentor
offered a wealth of information,
support and compassion.”
JDRF matches people living with
T1D with someone in their area
who can relate to the specific feelings and challenges of the disease.
“It was great to see the normalizing effect the mentoring had on
my daughter, connecting her with
people who knew exactly what she
was going through,” Ms. Rutherford explained.
Many advances in T1D treatment
over the last decade have already
had a positive impact. “JDRF-funded research and technology are
paving the way to develop innovative therapeutics and treatments
to improve the lives of people with
diabetes,” Mr. Prowten says.
People living with T1D have
gone from measuring glucose
levels through urine tests that
told them roughly where they
might have been hours ago to
home blood glucose tests that tell
them the exact level at the time
of testing. Insulin is no longer
derived from animals, but is made
in laboratories to resemble and
act like human insulin. Today, it is
not necessary to carry syringes and
vials as insulin pumps and slim,
barely noticeable, pre-packed and
easy-to-set dosage pens can make
giving an injection a private affair,
even in the most public settings.
“Through the generosity of
our donors, we are advancing our
mission to find a cure for T1D and
its complications through the
support of cutting-edge research.
We are making great strides in
research; translating new technologies and findings into real
solutions for individuals living
with this disease,” Mr. Prowten
says, adding that JDRF aims to provide information to keep people
with T1D as strong, healthy and
confident as possible.

ONLINE?
For more information on these T1D
resources or to get electronic copies,
please visit jdrf.ca/outreach.

PARTNERSHIP

Bringing a bit of magic to children living with T1D
harmaceutical company
Lilly Diabetes has teamed
up with Disney Publishing Worldwide to produce custom
publications that will be available
to families affected by type 1 diabetes (T1D) throughout the world.
The program offers thoughtful
educational resources to families
of children with diabetes, including a series of custom books
co-created by Lilly Diabetes and
Disney for children of various ages
and stages of life.
The objective is to bring safety,
health, comfort and a bit of magic
to children by emphasizing what
they can do instead of what they
can’t do, and offering stories of
familiar characters, such as Mickey
Mouse and his friend Coco, the
fun-loving monkey, who has T1D.
Lilly’s expertise in the area of
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Disney character Coco, the fun-loving monkey, has T1D. His example
aims to inspire families to focus on
what they can do, rather than their
limitations. SUPPLIED

diabetes, combined with Disney’s tradition of great storytelling, provides an opportunity to
inspire and motivate children and
families with T1D.
The innovative collaboration between Lilly Diabetes and
Disney began in the U.S. in 2011.
Since then, the program has been
expanded internationally to 18
countries, including Canada.
The books are available across
Canada through diabetes healthcare professionals in pediatric
diabetes education centres.
Lilly, a leading innovationdriven corporation, is developing
a growing portfolio of first class
pharmaceutical products by applying the latest research from its
own worldwide laboratories and
from collaborations with eminent
scientific organizations.

Headquartered in Indianapolis,
Indiana, Lilly provides answers
– through medicines and information – for some of the world’s most
urgent medical needs. Eli Lilly
Canada, headquartered in Toronto,
Ontario, employs more than 500
people across the country. Additional information about Eli Lilly
Canada can be found at www.lilly.
ca.
Lilly has been a global leader
in diabetes care since 1923, when
it introduced the world’s first
commercial insulin. Today, Lilly
works to meet the diverse needs of
people with diabetes through research and collaboration, a broad
and growing product portfolio
and a continued commitment to
providing real solutions – from
medicines to support programs
and more – to make lives better.

GET INVOLVED
MAKE A DIFFERENCE
DURING NATIONAL
DIABETES AWARENESS
MONTH
Many people living with type
1 diabetes (T1D) see National
Diabetes Awareness Month as
a chance to tell their stories
and share their dreams.
If they are adults, they
might dream of relief from the
constant shadow of diabetesrelated complications that
hover over their lives, such as
kidney disease, amputation
and loss of vision. If they are
children, they might imagine
a single day with no finger
pricks or insulin injections.
Parents of children living with
T1D almost certainly dream
of the day when they can be
certain their children will live
a long and healthy life.
Each year during the month
of November, and specifically
on World Diabetes Day, November 14, these dreams take
flight with the promise that
research is getting us closer to
making a cure for diabetes a
reality.
As the leading global
organization focused on T1D
research, JDRF has remained
ever committed to helping
people at all ages and all
stages of the disease live better, longer, healthier lives and
work toward a cure.
TAKE ACTION THIS
NOVEMBER:
Spread the word by following
JDRF on Twitter
(@JDRF_Canada) and “like”
JDRF Canada on Facebook.
Donate to JDRF to help fund
crucial diabetes research to
cure, better treat and prevent
T1D.
YEAR ROUND ACTIVITIES:
Participate in JDRF’s outreach
program that provides social,
emotional and practical support, mentoring, as well as information to newly diagnosed
children and adults, and their
families.
Join the TELUS Walk to Cure
Diabetes: an active fundraising event attracting over
45,000 Canadians annually.
Support the JDRF Ride for
Diabetes Research: a great
corporate team building
event that raises funds for T1D
research.
Attend JDRF Galas – formal
evening events taking place
across Canada to fundraise
and celebrate JDRF’s supporters.
Advocate for JDRF by supporting the legislative decisions that affect research to
find a cure for diabetes and
its complications through the
JDRF advocacy program.
Visit jdrf.ca/join-us to get more
information on our programs
and ways you can get involved
with JDRF in a location near you.
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Donate today.

Together we can
find a cure!
jdrf.ca/donate-now
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